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COMMUNITY

B U I L D  C O M M U N I T Y
B U I L D I N G  F A C E B O O K

G R O U P S  W H E R E  Y O U  C A N
G R O W  A  C O M M U N I T Y  A R E

I M P O R T A N T .  E V E R Y O N E
W A N T S  S T R A N G E R S  T O  F I N D

T H E I R  C O N T E N T  A N D
I M M E D I A T E L Y  B U Y .  I T

D O E S N T  H A P P E N  L I K E  T H A T .

B U Y  B U I L D I N G  A
C O M M U N I T Y  Y O U  C A N

N U T U R E  A N D  G R O W
C O N T E N T ,  S A L E S ,  E T C  
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COMMUNITY

B U I L D  C O M M U N I T Y
I  H A V E  A  F A C E B O O K  G R O U P
C A L L  B R E A K I N G  I N T O  T E C H
C A R E E R S  O N  F A C E B O O K .

I T S  C U R R E N T L Y  A T  5 0 K
M E M B E R S .  W E  O F F E R

C A R E E R  A D V I C E ,  R E S U M E
H E L P ,  C A R E E R  P L A C E M E N T
A N D  A F F I L I A T E  M A R K E T I N G
P R O D U C T S  T O  H E L P  F O L K S
I N T O  T H E I R  T E C H  C A R E E R

F U T U R E .  
H O W  D O  W E  P U L L  T H A T  O F F

W I T H  A D M I N S ,  R E M O T E
S A L E S  R E P S ,  A N D   

C O N S I S T E N C Y .  A L S O  W E
G R O W  T O  5 0 , 0 0 0  M E M B E R S

I N  U N D E R   6  M O N T H S .  I
H A V E  B E E N  O F F E R E D  1 0

D I F F E R E N T  O F F E R S  T O  S E L L
I T .  
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C H A P T E R



STAY VISIBLE

S T A Y  V I S I B L E
I  H A V E  A  R O U T I N E  P O S T I N G
S C H E D U L E  I N  T H E  G R O U P S
A N D  H A V E  M A N Y  W A Y S  T O

G E T  M O R E  L E A D S  F R O M  T H E
G R O U P S  O N  T O  M Y  E M A I L

L I S T S .  Y O U  C A N  L E A R N
M O R E  I N  T H E  D I G I T A L  R E A L

E S T A T E  C L A S S  H E R E  

I F  Y O U  H A V E  O N E  P O S T  A
D A Y  T H A T S  3 5 2  P O S T S  A

Y E A R .  C O M P O U N D  E F F E C T
W O R K S  T H E  S A M E .

Y O U  C A N  L E A R N  S E O  H E R E   
A N D  A L S O  C A N  L E A R N  H O W

T O  W R I T E  E M A I L S  H E R E .   
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https://www.classyclimbers.com/courses/digital-real-estate-clicks-to-currency
http://tinyurl.com/onpageseo12
http://tinyurl.com/6figureemails


HOW TO DEAL WITH
THE UNEXPECTED

People will try to massive promote
products, services and more inside your
group. The goal is not LOOKING like a
FLEA MARKET but more like a
community with the hands on touch
from sales representatives or weekly
posts for services. Check out my
facebook GROUP HERE if you are
interested in TECH JOBS 

https://www.facebook.com/groups/1363093504269847
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C H A P T E R



Want to learn more about
affiliate marketing and
partnerships?  Check out the
digital Real estate course and
facebook Group for students
HERE.  You can also check out
free affiliate marketing guide
here 

Don’t over think it. What do
you talk about daily? starbucks,
food places and countless
clothing companies folks tag on
social media. look at all the
football promotions from fall.
You are daily referring
countless things daily. Why not
partner and get paid. 
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https://www.classyclimbers.com/courses/digital-real-estate-clicks-to-currency
http://tinyurl.com/ebook34500
http://tinyurl.com/ebook34500


Keep it simple ask your audience, facebook

group what are they looking for. 9 times out

of 10 they will ask you the same 18 questions

over and over again. I have built a robust

career out of creating events, partnerships

and affiliate marketing from asking my

audience along the way. Also study trends

vs evergreen content options. 

ASK FOR SUPPORT
FROM YOUR TRIBE
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QUESTIONS? 
HIT ME UP AT

ADMIN@CLASSYCLIMBTX.COM
IG @ERICKASCLASSYCLIMB

OR IG @ERICKAWTHEAFFILIATE
YOUTUBE HERE 

https://www.instagram.com/erickasclassyclimb/
https://www.instagram.com/erickawtheaffiliate/
https://www.youtube.com/channel/UCxaf18Olr8YRgKcTt7mVuJw
https://www.youtube.com/channel/UCxaf18Olr8YRgKcTt7mVuJw

